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USP
About European Mechanical Installation Monitor

THE GOAL COUNTRY SCOPE
To check and track the behaviour and trends in the European Mechanical Background
installation market. This is done 4 times per year, by means of 650 phone characteristics of the
interviews (per quarter) with registered HVAC installation companies and interviewed
plumbers, divided over 6 major European markets. respondents can be

found in the appendix
THE RESEARCH TOPICS

Fixed part: Economic developments of the installation companies in
Europe (order book and turnover development)

Quarterly theme topics in 2022:
Q1: BIM

Q2: Prefab

Q3: Smart buildings and products
Q4: Media orientation

THE TIMELINE PROJECT TEAM
Ralitsa Ruseva Hanane Bouazzaoui ;
Dirk Hoogenboom
Report Q1 Report Q2 Report Q3 Report Q4 Consultant Installation Senior Research Research consultant
— = — = — = — = Market Analyst
o T 1 T > ‘ +31 652098924
May August November February MEREEEA (0 R hoogenboom@usp-me.n

2022 2022 2022 2023 ruseva@usp-me.nl bouazzaoui@usp-mc.nl



USP
About target group & methodology

Surveying HVAC installation companies...

Interviewed companies need to provide HVAC installation services, but they may also do
other activities in addition (Electrical installation etc.). Most interviews are conducted with
owners/ directors or purchasers of these companies.

... selected from a country-representative database

USP possesses an international database of HVAC installation companies, which is
constantly updated. Respondents are thus not part of a fixed panel; the sample varies from
wave to wave.

... through phone interviews, by native-speaking agents

Phone surveys are the best approach for obtaining a sufficient number of interviews, in order
to provide insights that can be relied on. These phone interviews are conducted by fixed
fieldwork partners, located in the respective countries.

... weighting the results based on company size groups

Country results are weighted so that all three company size groups* have an equal influence
on the total. As most interviews are typically conducted with small companies, we believe it
is important to correct in order for large companies to have an equal impact on the ‘total’
results. This way the results are not heavily influenced by many smaller companies.

*Group 1: 1-4 FTE; Group 2: 5-14 FTE; Group 3: 15+ FTE
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USP
Key takeaways

Turnover balance of installers Q1 and Q2 2022
Business Development

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Balance of companie- seelexp tn 2se minus decrease in
] ) o ] turnover in Q1/Q2z 221 ymparic  J the tu.nover for Q1/Q2 2022
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo

ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis
parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec,

.\

pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec 60% 60% 60%
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo
rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum felis
+O% 40% 40% 40% 40% 40%

Lorem ipsum dolor sit amet, consectetuer adipiscing elit
Lorem ipsum dolor sit amet, consectetuer adipiscing ~lit.. + 3n . “odo g
ligula eget dolor. Aenean massa. Cum sociis natog =~ =na u. * 1a¢ ‘sdis =
parturient montes, nascetur ridiculus mus. = ~cqu . =2lis, 'tric s nec, 2
pellentesque eu, pretium quis, sem. Nt *co < 'a 1a aq. .senim. Donec "
pede justo, fringilla vel, aliquet ne=, vulp  te v =t I. I.. enim justo, 2
rhoncus ut, imperdiet a, venenat. ‘tae, . 9. N 'an. dictum felis . 5

L

zZ
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Key takeaways

Theme: Building information modelling
BIM awareness is growing. The level of adoption is still low.

The usage of BIM among the European installation companies is growing
slowly but surely. The increased awareness about BIM is already a positive
trend. Dutch installers are the frontrunners in using BIM in their projects
contributing to about 30% of all BIM users registered in this survey. In the
Netherlands installers already have a high share of projects where BIM is
becoming the standard (being used for all projects or for increasing numbe¢  of
projects they work on).

The bigger companies and the ones working on new build pi ts an..  n-
residential projects generally have more experience inwe ingv ‘. IM.

The role of the installers working with BIM in twe  ds "« « se ‘ncludes
the engineering of the installation systems. - vhick « uire 81 »ftware and
using BIM objects. The latest are normally « a9 . 1 on = manufacturers
websites or platforms/ open librarie.  witt. o ‘tallation companies
working with BIM normally use « ectsw LG »of ¢ or higher.

The potential of BIN : still tt ye a.  _vered by the installers

The awareness with b is i* reasing, but the knowledge about BIM is still
limited. Even among the = .5 BIM is mainly used for creating 2D drawings and
3D visualisation, while other functionalities like quantity determination and clash
control are used to a lesser degree. Following other professionals like
architects and engineers, it can be expected that in the years ahead the
installation industry will for sure discover more of the added values of BIM.

UsP

BIM awareness ans® age o
100%
RIM a\  rex
‘Nus
50%
35% 35% 35%
® ® .
7% 7% 7%
® @
0%
2018 2020 2022

2023 2025 2027

Expected percentage
of BIM users
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Summary | United Kingdom | Germany | France | Poland | Belgium | Netherlands USP

Core HVAC activities

Which of the following installation activities does your company perform?

UK Germany France  Poland Belgium Netherlands

Sample size 125 125 136 125 100 100

Heating installations 50% 50% 50% 50% 50% 50%

Hot & cold water installation 50% 50% 50% 50% 50% 50%
Installation of sanitary ware 50% 50% 50% 50% 50% 50%
Ventilation 50% 50% 50% 50% 50% 50%

Air conditioning and cooling 50% 50% 50% 50% 50% 50%

Other installation activities

UK Germany France Poland  Belgium Netherlands
Sample size 125 125 136 125 100 100

Solar cells, solar collectors 50% 50% 50% 50% 50% 50%
Electrical installation 50% 50% 50% 50% 50% 50%
Home automation installation 50% 50% 50% 50% 50% 50%




Summary | United Kingdom | Germany | France | Poland | Belgium | Netherlands USP

By company size By company size
1-4 5-14 15+ » - .
FTE FTE FTE o
Core HVAC activities Other activities FTE FTE FTE

Heating installations 40% 40% 40% 40% Electrical installation 40% 40% 40%  40%

40% 40% 40% Home automation installation 40% 40% 40%  40%
Installation of sanitary ware

Solar cell, solar collectors

0 0 0
40% 40% 40% installation

40% 40%  40%  40%
Hot & cold water installation
40% 40% . 40%

Ventilation

40% 40% 40%
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Business development | War in Ukraine | Summary | United Kingdom | Germany | France | Poland | Belgium | The Netherlands USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

Number of projects in Q1 2022 as a result of the war in Ukraine
Q: How many new projects has your company scored/ been commissioned in Q1 2022? How many projects have been postponed i1 Q1% 227?
In Q2 2022, how many projects were not started and cancelled?

The United Kingdom Germany France 2 A Belgium The Netherlands
Share of Avg. Share of Avg. Share of Avg. Shar . Share of Avg. Share of Avg.
companies projects companies projects companies projects compe 3 proj companies projects companies projects

C
C

New projects 50% B 10 50% J 10 ' "o, N 50% 8 10 0% N 10 0% N 10

n
Postponed . | 0 50% 50%
Orojects 50% B 10 5 /o) 1C 50% J§ 10 50% & 10 oM 10 oM 10

A\

Not started or N
cancelled 50%  1U 500 T 10 509, B 10 500 10 50% 10 50% =~ 10
projects




Business development | War in Ukraine | Summary | United Kingdom | Germany | France | Poland | Belgium | The Netherlands

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo

ligula eget dolor. Aenean massa

Impact of war in Ukraine on installers work

Q: Do you expect that the war in Ukraine will have any impact on your work and in what way?

Materials will become more
expensive

Materials will become more
difficult to obtain

We will need to increase
our prices

Projects will be postponed
Projects will be cancelled
Fewer orders

Energy prices will increase
More staff will be available

No impact

The United Kingdom

Germany

France

Poland

UsP

The Netherlands



POSITIVE

NEGATIVE

Business development | War in Ukraine | Summary | United Kingdom | Germany | France | Poland | Belgium | The Netherlands

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Turnover outlook last quarters and expectations for Q1 2022
TURNOVER BALANCE

(% INCREASE minus % DECREASE)

e COMPARISON SAME QUARTER LAST YEAR

UsP

The United Kingdom Germany France Poland Belgium The Netherlands



Business development | War in Ukraine | Summary | United Kingdom | Germany | France | Poland | Belgium | The Netherlands USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

Order book portfolio
Question: How big is your current order book portfolio? For how many months will you be able to keep your current staff working?

(MONTHS)

5,0 5,0 5,0

17 18 19 20 21 17 18 19 20 2117 18 19 20 21 17 18 19 20 21 17 18 19 20 21 17 18 19 20 21

United Kingdom Germany France Poland Belgium The Netherlands



Business development | War in Ukraine | Summary | United Kingdom | Germany | France | Poland | Belgium | The Netherlands

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo

ligula eget dolor. Aenean massa

Turnover outlook

If you compare your turnover of Q4-21 to Q4-21, how did your turnover develop?

What are your expectations for the development in Q1-22?

POSITIVE

NEGATIVE

TURNOVER BALANCE (% INCREASE minus % DECREASE)
e COMPARISON SAME QUARTER LAST YEAR

Order book portfolio

How big is your current order book portfolio?

ORDER BOOK (MONTHS)
EU | THE UNITED KINGDOM

UsP
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BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

BIM awareness and usage over time Expectations BIM v@age
Q: How long do you thin. . “,take foi. ‘M to oe widely used by installation
100% companies, so.more thal 30%¢. athe pr¢_ets to be designed with BIM?
BIM awareness Expected percentage
BIM usage JialiCEEE Euror an ir. ta. »rs think that BIM
vill be © ‘de ;/ used by installation
50% .ompanics in XY years.
0
35% 35% 35%
® ® ®
7% 7% 7% 7% r” 0
[ > @ cooooeenn " SR reeeg o heel ey
0%

2018 2020 2022 2 3 025 227

18



INTRODUCTION | KEY FINDINGS | BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

BIM awareness among HVAC installers & plumbers in Europe 7

The Nel €. “"nds

E o

Poland
United Kingdom 50%
50%
High usage
Belgium ——

50%
Low usage

an e Germany

50% 50%



BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

BIM awareness and usage by company size
AWARE/ USING | NOT AWARE/ NOT USING

Upto4 FTE 5-14 FTE 21 TE

Awareness 2020

\ > |

Usage 2020

Nl ¢ A\



BIM USERS: EUROPEAN OVERVIEW

USP
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Average turnover for 2022 by new build and renovation Average turnover for 2. v residc tial €
How would you distribute your total turnover from the beginning

1 non-residential projects
How would you distribute ot tal tur
of 2022 until now over the following types of projects?

‘er rom the beginning of 2022 until

now over the * gty sa°  ~cts?
BIM users | Non-users BIM users on-usy s
50% 50%
50% 50% 50% 50% ’ 50% RBS50% 50% RS0% 50% RIS0%

New build projects Renovation Maintenance, planned
or not planned

Residential Non-residential Industrial

Infrastructural




BIM USERS: EUROPEAN OVERVIEW

USP
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Number of projects done with BIM Number of years with e e “ace wic BIN.
Until now how many projects in BIM have you worked on? When did yourazmoany . art1-ark wiai BIM?

On average, European installers On ave. ge, L Ir¢ 'ean installers have
have worked on XY BIM projects. b enwor ‘noe vith BIM for XY years.

1-5 6-10 11 and Don’t 1 year 2 years 3-5 years 6 and more
projects projects more know years

projects



BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

Application areas of B

Q: For which appliaation are.  do tse Buvi?

50(y v tand, Idwater systems 50%
(0]

Ventilation systems 50%
< .rface heating and cooling systems 50%
Electrical conduit systems 50%
Share of the turnover BIM G erc gt Bathroom products (such as taps, 50%

from BIM pI’Oj\ tS showers, flushing tanks, etc. )
Soil and waste water systems 50%

Sprinkler systems 50%

Rainwater systems 50%

Other




BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

Channels used for specific BIM inf«~  ition/ol  cta
Q: To what extent do you use the follow:ig cii. nels fol ZCific Biwl information/objects?

50 /O Always ~gular, atimes Never

We build our' 1 objectt da base

1 CI V 5T T

l *' site of manufa_wrer
BIM users who have their A U T T
own B I M S Oftware Forums of specific BIM software where users exchange their objects

Availability of BIM software in the company Library collecting BIM information from different manufacturers

Internet in general

33% 33% R

works with works with works with
AUTODESK

REVIT AUTOCAD 4/N\CAD




BIM USERS: EUROPEAN OVERVIEW

UsP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

. as t.e BIM model
) SitL tion

How often BIM models need .o b adjus

The role of installation companies in BIM projects _ | _ _
IS not matching with cof wuction s

Q: What was/ is (normally) the role of your company in the projects you have done in

BIM?

Engineer and install the
installations/ systems

Only install the systems which

another company has designed
in BIM

Other

Don't know

|

Frequency of starting installation works w. 2n BIk mou 1/

Is still incomplete

Always

Most of the
time

Sometimes

4

Never

Rarely

5 \7 £ Kl e

VS Most of the  Sometimes Rarely
time

!
l r.

Never

Level of detail of the BIM projects
Q: What is the level of detail of the BIM objects that you prefer to work with?

LOD 100 (conceptual)
LOD 200 (approximate geometry)
LOD 300 (precise geometry)

LOD 350 (construction documentation)
LOD 400 (fabrication & assembly)

LOD 500 (as build)
Don’t know




BIM USERS: EUROPEAN OVERVIEW

UsP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula

eget dolor. Aenean massa

Most relevant features of BIM for the BIM users — Top 5
Q: Which of the following features of BIM do you think are most relevant for a
company like yours?

Generate/ Work with 2D drawings of
the installation system coming from the
3D model

To make 3D visualisation and
animation of the installation systems

Determining quantities of materials,
equipment and man hours

Collision detection between the
imported MEP system elements and
the architectural project elements

Exchange of structured pro. ct
information via a Common D.
Environmei

Interest in plug-in tools
Q: Some manufacturers offer plug-ig “¢ scompal laf i M-software. Is this interesting
for you or do you already use this?

No, 1. Noc nd l'uon’t

inter ing theak | will Don'tknow

Yes, | use it

PRAMWIE
|

B. " users with requests from clients for working in BIM or BIM as

a requirement for winning a project
Q: Have you already received any requests from investors/ clients for working
in BIM or has it been a requirement for winning a project?

No, we have never received request/

[0}
requirements for using BIM
Yes, we have received, but the demand for
o 20%
BIM is still low
Yes, we have received and the demand for
. : 20%
BIM is growing
It has been a requirement for winning a
project

Don't know



BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula
eget dolor. Aenean massa

Disadvantages e*BIM -1 .5

Greatest advantages of BIM — Top 5 Q: Whatdo you con .. 0 be the| =ates .mitations or pain points of BIM?

Q: What do you consider to be the greatest advantages of BIM?

Rey, est ..ng/ ywning

Better planning A0
knowledge

20%

- i 0,
Error-free designs 20% Too complex 20%

Error free installation 20% Difficult to understand, not clear

what BIM is 20%

Reduced calculation time 20%
Requires financial investment 20%

Lower failure costs

Reluctance towards data
sharing from the different parties
in the process




BIM USERS: EUROPEAN OVERVIEW USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula

eget dolor. Aenean massa

25%

BIM users who will stop working with a
supplier that is not BIM ready.

BIM as a support for reducing Building Carbon Enot;

Q: In which way BIM could support your agenda for reducing® uildiri. Ce¢
Quantity optimization. iy '\

Less rework (and associated CO2 Fod' int) [\ e

Better waste manage: nt ' n
Combine design optimization and cark

footprint calculatio. m
Not relevant
Don't know

Fc

arint?

Expectations towars's manui. tures 1 relation to BIM
Q: What do you expect he manu, :turei . relation to BIM?

information for
.ieir assortment
0 provide . h=" i product information/
specifications for BIM

To make their BIM product information
available in open source libraries

To provi. 3D Bl 2bje

20%
20%
20%

To provide BIM information in IFC format 20%
To be able to engineer in BIM 20%

Support and collaboration 20%

Nothing 20%

Other 20%

Don't know 20%
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United Kingdom

Theme topic — BIM
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United Kingdom: BIM awareness & usage | BIM in practice | Attitudes towards BIM USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

BIM awareness over time Expectations BIM 1nge
(% of BIM aware installers) Q: How long do you thin ¢ Bitake fol. MM to oe widely used by installation
100% companies, so.more thal 30%¢. athe pr¢_ets to be designed with BIM?

JK ins: lere hink that BIM will be
videly L .ed by installation

50% 40% 40% 40% : :
° ° ° ompanies in XY years.
Base: n=49, if at least heard of BIM
0%
2018 2020 2.

Base: N= 125 asked to all installers 30



United Kingdom: BIM awareness & usage | BIM in practice | Attitudes towards BIM USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Most relevant features of BIM
Q: Which of the following features of 2 “4o yol nink  amost relevant for a
company like yours?

Determining quantities ofsh»aterials, ¢ tipme  and

Received requests or requirement for using BIM
Q: Have you already received any requests from investors/ clients for working in BIM
or has it been a requirement for winning a project?

energy performance
4D, coupling/ linkage with the planning 50%

Collision detection between the imported MEP
system elements and the architectural project 50%
elements

_ man ..ours
No, we have never receflved request/ Extra an=mais ana mi n capabilities for )
. requirements for using BIM sustainability
Yes, we have received, but the demand for BIM N _ _ _ . _

is still low Xtra anc  sis an¢ imu .tion capabilities for fire

safety

It has been a requirement for winning a project

erate/ Work with 2D drawings of the installation

system coming from the 3D model
Exchange of structured product information via a

Common Data Environment
To make 3D visualisation and animation of the

installation systems
Extra analysis and simulation capabilities for

5D, coupling/ linkage with the costs 50%

Base: N=125 asked to all installers Base: n=61 , if at least heard of BIM 31



United Kingdom: BIM awareness & usage | BIM in practice | Attitudes towards BIM USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Advantages of BIM Limitations of BIM
Q: What do you consider the greatest advantages of BIM? Q: What do you consider the greatest!i& natio] | or W?
Better planning 20% Requires training/ gaining knowlec » l d

: . o
Integrated work of different parties 20% Requires financ | it »tment 20%

Designs are better thought out 20%
)0 complex 20%
Lower failure costs 20%

. . " Cult to understand 20%
Design and detailed plans are made more.. 20%
luctance towards data sharing from 20%
Easier to convince client of design 20% th dlifferent parties in the process 0

Reduced calculation time 20% Cost 20%

High exchangeability of data/ information 20% BIM requires indsutrial cultural change — [REEIRR

LU

icker | time of project . .
Quicker lead time of projects The full potential of BIM is not clear to us 20%

’
d

Error free insta"
Don't know 20%

Error-free ¢ igns

4

C = 20%

Don't know 20%

Base: n=61, if at least heard of BIM Base: n=61, if at least heard of BIM 32



United Kingdom: BIM awareness & usage | BIM in practice | Attitudes towards BIM

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Expectations towards manufactures in relation to BIM Stop working with manufae« .. rsifn. 2 . ady
Q: What do you expect from the manufactures in relation to BIM? Q: Could you imagine that xou would & » work j with certain
manufacturers, because i are not Bi. ready
To provide technical product information 20% Yes | Maybe | No.!
To make their BIM product information 20%
Support and collaboration 20%

se: n= 61, if atieast heard of BIM
To provide 3D BIM object information 20%

Reliability and better quality 20%
To provide BIM information in IFC format 20%

Nothing

SN
Don'tki v 'M

Base: n= 61, if at least heard of BIM

UsP

33



United Kingdom: BIM awareness & usage | BIM in practice | Attitudes towards BIM USP

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa

Attitudes towards BIM

Q: To what extent do you agree or disagree with the following statements?

(Strongly) agree | Neithe 2N0r ¢ aos “trongly) disagree |

BIM will lead to major changes in the way the different parties collal_:)orate in a “
construction project
BIM is relevant only for installation companies working on big projects &' I
There is an increasing need of information from manufactures ab v‘ M \
asaplan gn_ . Ao
I : | \ \
BIM is relevant for all manufacturers of HVAC ar ’ umi 1‘; r90 ts
reg. . S| tiorsin
Installers do not need to work in BIM, as t' v justi ve teasu he H\_/AC
sys msacc ding »the drawings
. . ing - Ve frod .
There is an increasing dofr 'd rei. AVAC and plumbing
manufacturers
We have enough knc. ~ .ge about BIM and our role in BIM

Base: n= 61, if at least heard of BIM

34
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RESPONDENTS’ BACKGROUND CHARACTERISTICS USP

Job title of the interviewed respondents and the company size
Question: What is your position within the company?
Question: Yourself included, how many fulltime employees does your company have in total, in all branches?

Owner / Director/ Manager

Calculator
Project manager
Plumber/ installer

Buyer/purchaser

Senior buyer/ Senior
purchaser

Engineer/designer

1-4FTE
5-14 FTE

15+ FTE

Q1 2022 data, unweighted

UK

2%

1%

1%

1%

1%

53%

30%

17%

Germany France Poland Belgium Netherlands

|1% . 21%

8%

3% l 14%

1%

R
B

[EEY
$
>

- =
3
>

2%

8
S

o
X
o
=X

46% 48% 70% 33%

14%

N
o)}
o

40% 23% 29%

8% 38%

w
"
>

12%

36
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About USP

USP Marketing Consultancy
I T
]

Head office Subsidiaries

Rotterdam Dusseldorf Zagreb

Total

70

Research Project
Analysts managers

E&%@f&

Consultants

Market specialist
KL installation, construction, home
improvement and real estate
Dedicated and multi-client research
@ Active in the market for 28 years
2 250+ dedicated market research
\ / — projects annually

Revenue distribution

80% 85% 70%

turnover coming from

turnover coming from
international projects

dedicated market
research, 15% from
multi client

turnover coming from
B2B, 30% B2C

USP

Research in

32

countries in 2020

68 1,278
focus groups in-depth
interviews

= I

62,758 52,850
B2B CATI B2C online
interviews interviews

O

[t ) 8

—




What we do

Examples
Segmentation Customer Branding
journey
QN
Al
Trends Distribution Market
research exploration

&
NG

AR

15

Concept/ Customer
product satisfaction
research

Pricing Market

size

@)

USP

Dedicated market research
* Tailor made

 Driven by your information
needs

» Advice & consultancy
based on facts and over 25
years of experience in the
industry

* Worldwide coverage

+ B2B, B2C, qualitative and
guantitative research or a
combination of both

* Within our market
specialism, all types of
researches can be
conducted

Targeting the right
audience, with the right
guestions at the right time



USP
We are active globally

Countries which we continuously research

Other countries which have been
researched in past 2 years



Principals of USP
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USP
Our multi-client research monitors

Target group
Methodology
Annual sample size

Country scope

Way of reporting
2020 Theme topics

European I

Architectural
Barometer

Architects

O

D
5,800 interviews

» Germany

* United Kingdom
* France

* Netherlands

* Belgium

* Poland

* Spain

* Italy

Quarterly

* Q1: Media orientation &
consumption

* Q2: Shifts in building
methods

* Q3: City of the future

* Q4: Circularity &
sustainability

European
Contractor
Monitor

Building contractors

8.

[t
2,050 interviews

» Germany

* United Kingdom
* France

* Netherlands

* Belgium

* Poland

* Spain

* Italy

Bi-annually

* H1: Circularity &
sustainability
» H2: Decision-making

. European Qgp

Mechanical
Installation
Monitor

HVAC installers

9.

[t
3,200 interviews

» Germany

* United Kingdom
* France

* Netherlands

* Belgium

* Poland

Quarterly

* Q1: BIM & calculation
tools

* Q2: Prefab

« Q3: DMU

* Q4: Media orientation &
consumption

European (Y

Electrical

Installation
Monitor

Electrical installers

;9.

D
3,800 interviews

» Germany

* United Kingdom
* France

* Netherlands

* Belgium

* Poland

* Spain

Quarterly

* Q1: Electrification

* Q2: Services in
installation sector

* Q3: Certification &
circularity

* Q4: Pricing

European ?

Painter Insight
Monitor

Professional painters

;9.

D
2,300 interviews

* Germany
 United Kingdom
* France

* Netherlands

* Belgium

* Poland

* Spain

* ltaly

* Denmark

* Sweden

Annually

* Trend tracking

* Sustainability

* Labour shortage

* Online buying

* Future expectations
* Innovation needs

European =

Home Improvement
Monitor

Consumers

26,400 interviews

* Germany
 United Kingdom
* France

* Netherlands
* Belgium

* Poland

* Spain

* Italy

e Denmark

* Sweden

* Austria

Quarterly

* Q1: Orientation & smart
homes

* Q2: Purchase channels

* Q3: Branding (A vs.
Private)

* Q4: DIFM vs. DIY
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